Abstract
What Are Minnesota Grocers Buying? Results from a 2007 State-Wide Survey
In response to farmers’ growing interest in direct-to-retail sales a retail telephone survey was conducted in August – October 2007 through the University of Minnesota’s Endowed Chair in Agricultural Systems Program to quantify retail demand for locally-produced organic farm products.  Survey targets included independent and chain stores located in 18 metro and non-metro Minnesota zip codes.  General store managers and individual category buyers for produce, meat and dairy products were contacted and surveyed separately at each store.  The overall survey response rate was 80 percent storewide with more than 115 stores contacted and 225 individual buyers surveyed.  Responses were well distributed throughout Minnesota with approximately 30 percent of surveys coming from stores located in the Twin Cities and the remainder from outstate.  
Survey respondents were asked questions about current and expected sales of organic farm products, sourcing practices and preferences, as well as their attitudes toward direct store delivery by farmers.   
Key results, based on descriptive statistics, suggest that Minnesota grocers anticipate significant growth in organic sales over the next 1-5 years and have a positive attitude towards sourcing direct from farmers.  Minnesota grocers use a variety of suppliers to source organic food products: wholesalers, distributors, brokers and farmers.  Survey results imply that independent grocers, and to a lesser degree chains, have the flexibility to source direct from farmers though they identified seasonality as a constraint that regularly precluded more direct purchases.  Other purchasing constraints included: insufficient volume, lack of specific product/variety, poor communication, and distribution or transportation problems.   Grocers who did purchase direct from farmers in 2006 said they did not use the Internet, conferences/trade shows, or farmers markets to locate farmers. Most buyers said they would prefer that farmers contact the store direct to arrange sales.  When buying direct, grocers regularly requested items such as price sheets, delivery schedules, labeling, copies of organic certification and point-of-purchase materials.   Survey results are available by product category and by zip code.  Survey data can be used by farmers in Minnesota and throughout the Upper Midwest to develop well-informed retail marketing strategies.  Comments and questions welcome.
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Contact: Gigi DiGiacomo, Senior Fellow, Endowed Chair in Agricultural Systems, University of Minnesota, MISA, 411 Borlaug Hall, 1991 Upper Buford Circle, St. Paul, MN 55108.  612-710-1188. rgdigiacomo@earthlink.net. 






