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WHY TRANSITION? 
Use the space below to describe why you are thinking about making the transition to organic production or processing. Is it for 
îQDQFLDO��HQYLURQPHQWDO��KHDOWK�RU�RWKHU�UHDVRQV"�,I�\RX�DUH�KDYLQJ�WURXEOH�DQVZHULQJ�WKLV�TXHVWLRQ��WU\�GHVFULELQJ�KRZ�\RXU�
business may change after transition. Then identify your critical planning issue, or the one factor that must be addressed by your 
EXVLQHVV�VWUDWHJ\�LQ�RUGHU�IRU�WKH�WUDQVLWLRQ�WR�EH�ZRUWKZKLOH��1H[W��OLVW�VSHFLîF�FKDOOHQJHV�WKDW�\RX�H[SHFW�WR�IDFH�GXULQJ�WUDQ-
sition and identify people (your planning team) who will be able to help you work through these challenges and can assist with 
brainstorming, providing feedback and identifying resources. Lastly, note how you will use your business plan: for internal (family 
only) or external (e.g., lenders, business partners) planning purposes.  

1. Why are you interested in transitioning to organic management?

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

2. What is your critical planning issue?

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

���� :KDW�DUH�\RXU�ELJJHVW�FKDOOHQJHV�LQ�WUDQVLWLRQLQJ�IURP�FRQYHQWLRQDO�WR�RUJDQLF�SURGXFWLRQ��RU�LQ�EHFRPLQJ�FHUWLîHG"

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

����:KR�ZRXOG�\RX�OLNH�WR�LQFOXGH�RQ�\RXU�SODQQLQJ�WHDP"

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

���� +RZ�ZLOO�\RX�XVH�\RXU�EXVLQHVV�SODQ"�:LOO�LW�EH�IRU�LQWHUQDO�SODQQLQJ�RU�IRU�FRPPXQLFDWLQJ�WR�D�OHQGHU��EXVLQHVV�SDUWQHU�RU�
buyer, or both?

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________

_____________________________________________________________________________________________________
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