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University of Minnesota Extension asks...
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We collected information from 
schools and farmers to answer these 

key questions:

• What products are schools currently 
purchasing (and at what price)?

•  What products are being grown by local 
producers (and in what quantities)?

• What products have the greatest potential 
for use in farm-to-school programs?

• What impact will increased sales to 
school districts have on farm production 
and marketing decisions?

• What challenges face Farm-to-School 
programs in Region Five?
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1 As our study was conducted during the summer months, it was quite difficult to get in touch with both producers and food service directors.
2The annual budget for the region was estimated using information from a 2006 study on the feasibility of using more local foods in Minnesota’s schools (Berkenkamp).  
The MNSA study had important data on the number of breakfasts and lunches served per day for each of the schools in their study.  Using this data, collected from 
over sixty schools throughout the state, and information on the number of students eligible for free meals, we were able to estimate the total meals in Region Five.
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Table 1: Average Food Prices for Farms and Schools 
Interviewed in Region 5 *

Carrots, Whole

Sweet Corn, Unshucked

Sweet Corn, Shucked

Carrots, Frozen

Carrots, Canned

Carrots, Processed

Potatoes, Russet

Apples

Cabbage, Whole

Cabbage, Shredded

Beef Hot Dogs

Oatmeal

Wild Rice
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Special Meal Scenario: all schools sourcing local farm products for a 
special meal once a month

Unprocessed Scenario: all schools sourcing only those products 
which can be used in schools without any processing

Substitute-all scenario: all schools sourcing all of the target farm 
products from local farmers.

1
2
3

Table 2: Total Economic Impact of Farm-to-School 
Programs in Region 5 *

Special Meal Unprocessed Substitute All

Farm Price

Intermediate 
Price

School Price
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Economic Impact Using Three Scenarios
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Table 3: Economic Impact of Farm-to-School Programs in Region 
5: Substitute All *

Direct Effect Indirect Effect Induced Effect

Farm Price

Intermediate 
Price

School Price
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Table 4: Economic Impact of Farm-to-School Programs in Region 
5: Special Meal *

Direct Effect Indirect Effect Induced Effect

Farm Price

Intermediate 
Price

School Price
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Table Key:

Direct Effect = Total spent on source food in schools
Indirect Effect = Additional production at other businesses due to   
      increase in local farm production
Induced Effect = Additional spending due to workers earning more at   
      benefitting businesses
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Things to look for:

At the farm price we have a negative induced effect because it costs more in        
      taxes to pay for increased cost
Add up the indirect and induced effects to figure out which scenario gives  
      the region the “best bang for its buck”
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